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- Title of the Event/Activity/program

Workshop on Digital Marketing

8]

. Date and Time

17— 18 October 2024

- Mode of conduct (Physical/Online)

Physical mode

3
4. School/ Directorate/ Section

Goa Business School

n

- Collaborating Agency/School/Directorate

Not applicable

6. Detail of the Resource Person (Brief
biodata)

Mr. Sanjay Sinha

Founder and CEQ of Nexzenpro School of
Digital Media.

Nexzenpro School of Digital has seasoned and
senior most industry professionals imparting
training. The students are imparted theoretical as
well as extensive practical training on multiple
tools for digital marketing.

7. Number of Faculty attended/participated | 2
8. Number of Student attended / 37
participated

9. No. of external students/faculty/other Nil

participants

10. The objectives of the
Program/activity/event

This digital marketing workshop aimed o provide
hands-on (raining in website creation, SEQ
strategies, and Google Analytics, Participants shall
learn o design user-friendly, websites, implement
On-Page and Off-Page SEO to improve SERP




10. The objectives of the
Program/activity/event

This digital marketing workshop aimed 1o provide
hands-on training in website creation. SEO
strategies, and Google Analytics. Participants shall
learn to design user-friendly, websites, implement
On-Page and Off-Page SEO to improve SERP
rankings, and analyze data using Google Analytics
to drive informed marketing decisions.

11. Description of the
Program/activity/event

This digital marketing workshop was designed to
equip participants with essential skills in website
creation, search engine optimization (SEO), and
Google Analytics. Attendees will learn to design
user-friendly  websites  optimized for search
engines. enhancing online visibility. This
workshop offers a comprehensive approach to
building a strong digital presence. ideal for
marketers and business professionals seeking
online growth.

12. Benefit/Key outcomes of the
Program/activity/event

The participants gained practical skills in creating
user-friendly and search engine-optimized
websites, allowing them to enhance online
visibility and wuser engagement effectively.
Additionally, attendees learnt about Google ads
and create google ad campaign. Overall,
participants gained actionable insights and tools to
boost digital marketing efforts, ensuring a stronger
online presence and improved reach to target
audiences.

13. Enclosures with report

Flyer of the workshop, Geo-tag photos,
Attendance of students/faculty/external
participants, Bio Data of resource person (if
applicable) is attached herewith.
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Prof. Purva Hegde-Desai
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Attendance for the Digital Marketing workshop

Date: 17th Oct 2024
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Attendance for the Digital Marketing workshop
Date: 18th Oct 2024

Morning Session

Afternoon Session

D(sdem

Sr. Name
1| GuRisy  RATEN DRY PAwshiEl il | st MBn-F£s
2 | Yash lekhany C“jé);u“/éi‘ @)"_QZ:‘_ MpA - S
3 | Blowge ol Fod]eS | Kaolde® Mes - Fo
a chnm‘}l‘ Gawa ¢ W @1“’/&‘ MBA-FS
S | Upvale  Mehako bt Qb Mpn-eon
S |Sebel  Souonk P o 88 T
7 | Soman R MRV EKAR @&%ﬁ@' W Mse s T
S | SHREYESH  AATK = T Msc ps IL
° | SAzrTRAN  MADU % % Mse b3 U
10| pnuidi chinde ke, | ALL e s
U Gauvav  Sawand” L@ Cg . netS o 0s I
12 |Gicelle Fesnandes ﬁ{V" H= MSe. BS 1T
2| Teel Liid Gz ThL Mse - ps IC
14 tx\;g;\'. \~'\:%é_q % Mg .OC TU
- Ax%& r "~ f%ﬁ MRA-Fa IT
il ESS TR SRVNaYSK Paskeey | Bhpolz— NN
716 wnzd  Wendewne @4 . msc bs I
8| - fadp 2 - g7 Msc DI
19| Te7nS MatTR1 T Tl ¢ Mo DT
20 Leiiion  Colaco A0~ ' MSC VS’I
21| p —
= !—\r‘.ﬂ (ﬂ}umroJf(,( = w @¢ Msc Ds_z-
Anikel  Bprdelosh - E’* 4= N& PRSI

23

o — 'y“\ /

=L Ny
\\IN‘"’/ 4 ‘\(b

T AL

27

28




29

30

Py

— L= Keamne Yok

P ath & S

Mo pcde

31

shyeye B (rawl

32

Savaruddhi -

N \Cadane

33

Qo \'\m ‘bcu\’ am9\

34

Sww_ R\v\mk-m-fl

35

anRed \)

ban

36

gqvq(J L <he H(cw

%»% ?pk-q’%

37

Wi

38

M Qoo
u ] [
Aedtr—Shinete—

M DT
MsepT(ID |
Msc AT (Iﬁ
Mea (T)
mea ()
Mt (3)
MCA CE)

NMSC R (._T.L)
Mee B

39

s Pt

40

41

42

43

a4

i,

45

%&A”O

46

2 \0\;\

Q
NH

7]

47

48

49

50

51

52

53

54

55

56




Profile of the Resource Person:
Sanjay Sinha

An accomplished advertising and marketing professional, Shri. Sanjay Sinha has 28 years of
experience across strategic planning, integrated advertising, creative development, media
planning and buying, digital marketing, sales promotion, market research analysis, client
relationship management, and P&L responsibilities. He has rich industry experience with reputed
firms including Gillette, Global Tele-Systems, Dainik Bhaskar, Cybermedia India Ltd., & IT
Nation. He has successfully collaborated with numerous national and international brands,
delivering unique solutions tailored to each. Shri. Sinha is a renowned digital marketing trainer,
associated with Bharatiya Vidya Bhavan, NSIC (Govt. of India Enterprise), and IITTM,
imparting knowledge that has significantly benefited many students now thriving in the digital
industry. He has been credited for giving the many firsts to the country like: Indiaretailing.com —
India’s first and most comprehensive retail industry information portal; CIOL.com — India’s most
exhaustive and trusted B2B Information Technology Portal, and Bhaskar.com: The Hindi news
portal by DB Corp Limited which under his leadership became India's largest news website with
over 330 million page views per month. He has lead, managed and involved with several other
reputed projects including Paathshaala of MHRD, Govt. of India, Bangalore IT.Com, National e-

Governance Summit, E-Crime, IT Pavillion @IITF, and Brainwash to name a few.
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Durgavado, Goa, India
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